Hernando Ruiz-Jimenez – Bio 

Hernando Ruiz-Jimenez, the General Manager of un(Think) Foods, a subsidiary of AgTech company AgriFORCE, is leading the development and commercial launch of a revolutionary new flour: un(Think). Using a patent-pending 100% natural process, un(Think) offers 30 times the fiber, 3 times the protein, and 70% less carbs than conventional flour, providing a healthy alternative without compromising taste nor quality. 

A growth-oriented leader with a consistent track record of building businesses and brands across different industries, Mr. Ruiz-Jimenez has served in a variety of senior management and marketing roles at a wide range of companies, including Pepsico, Diageo and Triple-S Insurance. In his previous role as Chief Marketing Officer for NewYork-Presbyterian, he successfully built a modern and diverse marketing organization responsible for the Hospital’s consumer and physician marketing strategies focused on digital transformation. 

Mr. Ruiz-Jimenez holds an MBA from Stanford University and a B.S. in Business Administration from Villanova University. He is a professor at CCNY’s BIC Master’s Program, a Member and Governance Fellow of the National Association of Corporate Directors and the Latino Corporate Directors Association.



